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guidelines and principles outlined below:

1. Article Assessment

All submitted manuscripts undergo a rigorous peer-review process conducted by experts
in the field. The review process is impartial, objective, and confidential, and it evaluates
the scientific validity, originality, and significance of the research. Reviewers are selected
based on their expertise and are expected to provide constructive and unbiased
feedback to authors.

2. Duplicate Article

EJME prohibits the submission of manuscripts that contain substantial similarities to
previously published works, including self-plagiarism. Authors must ensure that their
submissions are original and have not been published or submitted elsewhere
concurrently.

3. Data Fabrication and Falsification

EJME strictly prohibits the fabrication, falsification, or manipulation of data. Authors are
responsible for ensuring the accuracy and integrity of their research findings. Any
potential misconduct related to data should be reported promptly to the editor, and
appropriate actions will be taken in accordance with established guidelines and COPE
(Committee on Publication Ethics) recommendations.

4. Plagiarism

Plagiarism, including the verbatim or substantial reproduction of someone else's work
without proper attribution, is considered a serious ethical offense. EIME employs
plagiarism detection tools and verifies the originality of submitted manuscripts. Authors
must properly cite and reference all sources used in their research, including their own
previously published work.

5. Authorship

EJME adheres to the principles of authorship outlined by international guidelines, such
as the International Committee of Medical Journal Editors (ICMJE) recommendations.
Authors must meet the criteria for authorship, which includes making a substantial
contribution to the research, participating in the drafting and revision of the manuscript,
and approving the final version. All individuals who have contributed significantly to the
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6. COPE

EJME supports and follows the guidelines provided by COPE. In cases of suspected
misconduct or disputes, EJME will handle them in accordance with COPE's guidelines
and recommendations.

7. Flow of Work

EJME ensures a smooth and transparent flow of work throughout the publication
process. The journal maintains clear communication channels between authors,
reviewers, and editors, providing

timely updates and feedback. The editorial team works diligently to ensure that
manuscripts are processed efficiently, and decisions on publication are communicated
promptly to the authors.

8. Open Access with License CC BY-NC

EJME embraces the principles of open access, making its content freely available to
readers worldwide. The journal follows the Creative Commons Attribution-
NonCommercial (CC BY-NC) license, enabling users to download, distribute, and adapt
the content for noncommercial purposes, provided proper attribution is given to the
original article and its authors.
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and objectively. In cases of proven misconduct, appropriate corrective measures will be
taken, including retraction of published articles if necessary, in accordance with the
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